THE PROVEN BUSINESS
EFFICIENCY OF THE PRESS

ACPM x Ekimetrics.
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ncpm INTERPROFESSIONAL ORGANISATON
which aims at controlling and certifying the Circulation of the Press and

LE TIERS DE CONFIANCE the Audience figures of different websites, online radio stations, podcasts,
LA VALEUR DES MED|AS display ads and various magazine and newspaper brands.
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Ekimetrics.
EUROPEAN LEADER IN MARKETING ROI CALCULATION

We help companies steer their data opportunity, build data capabilities, and deploy actionable solutions,
to power up marketing and operational performance, as well as (re)energizing business models

FONDON 15 + 240

l YEARS DATA SCIENTISTS
EXPERIENCE WORLDWIDE
T IN DATA SCIENCE
T PARIS
NEW.:YORK T
HONG-KONG + 350
CLIENTS

ACPM

Ekimetrics.
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EKIMETRICS, AN EXPERIENCE
AND UNIQUE EXPERTISE IN CALCULATING MARKETING
1{e]]
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+ 20% efflgle_ncy'gams through Marketing Mix
Optimisation approaches

3 O O M déhual earnings validated by our clients

9 5 0/0 client retention rate
average revenue generated following
20: 1 the adoption of our recommendations vs

project cost

Download now

15 yeal’S multi-sector experience

How can we avoid missing

out on business impact? ; l 7
BC_P"_] Ekimetrics.
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360 METHODOLOGY
MARKETING MIX MODELLING

STATISTICAL APPROACH GLOBAL AND HOLISTIC APPROACH
to control for all marketing levers and measure their Including all internal & external factors to contextualise the

ACPM

impact on volume/value sales

results

TV
Print
OOH
oLV
Display
Search
Sponsorship
Social
Reward
Influencers
CRM
PR

Market trend

Weather

Events /Holidays

Product Innovation

Price & Promo

Distribution

Implementationsynergies
Competitor®2 Y SRA |
Competitorgprice & promo
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Ekimetrics.
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MEASURE TO BETTER PREDICT
AND OPTIMISE ONE’S PERFORMANCE

MEASURE ANALYSE OPTIMISE

BC_P"_‘ Ekimetrics.
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AGENDA

Automotive, Cosmetics, Luxury, Fast Moving Consumer Goods,
Telecommunications

MIV measuring the business efficiency level of the Press
I

AASI to maximise media ROI through the utilisation of the Press

BC_P"_‘ Ekimetrics.
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1. THE FIRST
ECONOMETRICAL
STUDY IN EUROPE
MEASURING THE
BUSINESS
EFFICIENCY LEVEL
OF THE PRESS

Ekimetrics.




