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which aims at controlling and certifying the Circulation of the Press and 

the Audience figures of different websites, online radio stations, podcasts, 

display ads and various magazine and newspaper brands.



We help companies steer their data opportunity, build data capabilities, and deploy actionable solutions, 

to power up marketing and operational performance, as well as (re)energizing business models

NEW YORK
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HONG KONG

15
YEARS 

EXPERIENCE 

IN DATA SCIENCE

+ 240
DATA SCIENTISTS

WORLDWIDE

+ 350 + 50
COUNTRIES 

WHERE WE LEAD

PROJECTS

CLIENTS



+ 20% efficiency gains through Marketing Mix 

Optimisation approaches

95 % client retention rate

300 Múof annual earnings validated by our clients

20:1
average revenue generated following

the adoption of our recommendations vs 

project cost

WE INNOVATE AND 

DEFINE TOMORROWôS 

TOOLS AND BEST 

PRACTICES

15 years multi-sector experience



STATISTICAL APPROACH
to control for all marketing levers and measure their 

impact on volume/value sales

GLOBAL AND HOLISTIC APPROACH
Including all internal & external factors to contextualise the 

results

SALES

TV

Print

OOH

OLV

Display

Search

Sponsorship

Social

Reward

Influencers

CRM

PR

Market trend

Weather

Events / Holidays

Product Innovation

Price & Promo

Distribution

Implementationsynergies

CompetitorsΩ ƳŜŘƛŀ

CompetitorsΩ price& promo

CompetitorsΩ ŘƛǎǘǊƛōǳǘƛƻƴ

CompetitorsΩ ƛƴƴƻǾŀǘƛƻƴ



1 2 3

MEASURE ANALYSE OPTIMISE



THE FIRST ECONOMETRICAL STUDY IN EUROPE
measuring the business efficiency level of the Press

A LARGE SPECTRUM OF EFFICIENCY
Automotive, Cosmetics, Luxury, Fast Moving Consumer Goods,
Telecommunications

5 WAYS 
to maximise media ROI through the utilisation of the Press



1. THE FIRST 
ECONOMETRICAL 
STUDY IN EUROPE
MEASURING THE 
BUSINESS 
EFFICIENCY LEVEL 
OF THE PRESS


